Appendix: Company scorecards

Lactalis* ouToF21 OVERALL SCORE
MANUFACTURERS (OUT OF 100)
Domain Weighting
A Corporate strategy 10% 71
B Product formulation 30% 19
C Nutrition labelling 20% 25
D Promotion practices 30% 33
E Product accessibility & affordability 5% (0]
F Disclosure of relationships 5% 22
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Company score Highest score among assessed companies
e |actalis publish a company commitment to improve e Set a national-level target to increase the proportion of
population nutrition and makes references to UN sales from healthy products (as defined with government-
Sustainable Development Goals related to nutrition. endorsed classifications of product healthiness), and

e |actalis report on the global proportion (by volume sold) Uibitehy reporjt Pro-gress EEINE AT EEe e CRein A
of milk and chilled dairy products that meet their adopted @ Develop specific, imebound targets to reduce added

sugar limits, and of products in their processed cheese sugar and energy levels/portion sizes of products across
categories that meet internal sodium guidelines. the overall portfolio. Routinely report on progress
. . . towards these targets, including changes over time and
e | actalis provides examples of reformulation efforts to with reference to Healthy Food Partnership
lower added sugar and saturated fat in some products. reformulation targets.
Lactalis had little disclosure of its approach to nutrition and o Publish a commitment to fully implement the Health Star
health. As such, no further areas of strength were identified. Rating system across all eligible products, with a specific

roll-out plan and routine reporting of progress.

e Strengthen current policies to effectively reduce the
exposure of children (up to age 18) to the marketing of
unhealthy products and brands, across all channels and
settings. Disclose detailed reporting of marketing spend
by channel, audience and product healthiness.

e Develop a policy to ensure product distribution into
schools allows only healthy products (e.g., milk beverages
with no added sugar, in appropriate portion sizes).

*Based on publicly available information only

HEALTHINESS OF PRODUCT PORTFOLIO”

Nutrient profiling summary score Australian Dietary Extent of Nutrition
P 9 Y Guidelines processing labelling
Average HSR Proportion HSR Proportion Proportion HSR uptake for
(out of 5 stars) > 3.5 (%) discretionary (%) ultra-processed (%) intended products (%)
3.4 67.9% 19.7% 53.3% 0.0%

~This information is provided to add context around the assessed company; this analysis was not included in the assessment of nutrition policies. Results based on data collected by
The George Institute for Global Health in March-June 2023 and published in HSR = Health Star Rating
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https://www.georgeinstitute.org/sites/default/files/2023-10/FoodSwitch-State%20of%20the%20Food%20Supply.%20A%20Five-Year%20Review.%20Australia%20%202023.pdf



